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Rushdie: ‘it falls to us to hold the line’
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Amid tight security, and a
last-minute boycott by
Iranian publishers, author
Salman Rushdie delivered
the opening talk at the 2015
Frankfurt Book Fair,
insisting that the publishing
world must continue to
stand up for free speech.
“I’ve always thought in a

way that we should not
need to discuss freedom of
speech in the West, that it
should be like the air we
breathe,” Rushdie said. But
violence and the threats of
violence, he acknowledged,
required publishers to fight
on. “At this point,
publishing begins to feel like
a war,” he observed. “We

have no guns, no tanks. But
it falls to us to hold the line,
not to withdraw from our
positions, but to understand
that this is position from
which we cannot fall back.”
Rushdie’s appearance at

the Fair comes with the
publication last month of his

latest novel Two Years Eight
Months and Twenty-Eight
Nights (Penguin Random
House). But it apparently
opened old wounds for the
Iranians, and Frankfurt
officials confirmed that on
Friday the Iranian Ministry
of Culture had cancelled the
national stand planned for
this year’s Fair, citing
Rushdie’s presence. Fair
director Juergen Boos said
the decision saddened him,
but that “freedom of speech
is non-negotiable”. Boos
added that several Iranian
publishers would still be
present in Frankfurt.
The presence of Rushdie

also led to threats and tight

How big will the big books
be at this Frankfurt Book
Fair? asks Rachel Deahl with
additional reporting by
Francis Hoch. After a few
years where multiple titles
drew seven-figure advances,
agents and other insiders said
they expect this year’s show
to prove once again that
publishers are willing to shell
out big money for the
handful of titles deemed to be
the hottest projects in
circulation. In spite of a

slower-than-usual start to the
pre-Fair deal-making in the
US this year, and continued
obstacles in certain foreign
markets, expectations are
that advances will remain
high, and lots of big books
will be sold.
“I think the international

market overall is stronger
than it has been past years,”
said Robert Gottlieb,
Chairman of Trident Media
Group. Gottlieb, whose big
pre-Frankfurt deals included

the seven-figure sale of Super
Immunity (part of the
franchise by Deepak Chopra
and Rudolph Tanzi featuring
Super Genes and Super
Brain) to Crown in a pre-
empt, noted that over a third
of his agency’s business was
now international. He said
that publishers in major
markets “are now willing to
spend more money than they
have been, in recent history,
to get [the big] books”.
That most of the biggest

books of the Fair may not
have all sold before the event
officially starts today, is also
something new. Jennifer
Weltz, at Jean V Naggar
Literary Agency, thinks the
reason more big projects
weren’t selling last week–as
has become the norm in the
run-up to the big fairs–is that,
in the States, September was
something of a lost month.
Pointing to the fact that
Labor Day fell later than

Agents bullish on Frankfurt 2015

Continues on page 4g

Rushdie (left) with Juergen Boos

security. Journalists had to
submit to background checks
as well as searches entering
the press conference. ■
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Introduced as “one of 
us” by Bill McCoy, exec-
utive director of the 
International Digital 
Publishing Forum 
(IDPF), at its Digicon 
conference yesterday 
(renamed DigiCon 2016 
for this year’s BEA), Sir 
Tim Berners-Lee, the 
inventor of the World Wide 
Web, offered his vision of 
the future of Web publish-
ing: a seamless integration 
of Web technology and 
content across print and 
virtually any kind of device 
with a screen. 

In his keynote speech, 
“Realizing the Vision of 
Publishing Technology 
Being Web Technology,” 
Berners-Lee, who is also 
founder and director of the 
World Wide Web Consortium 
(W3C), outlined both the 
history of the Web as pub-
lishing channel—albeit an 
anarchic, innovative, and 
disruptive one—and its future 
as enabler for publishing 
technologies (such as IDPF’s 
ePub3) far beyond anything 
we can conceive of today. 
Indeed, his talk comes as 
the membership of IDPF 
(which creates digital pub-
lishing standards) and W3C 
(which creates Web stan-
dards) convene during BEA 
to discuss the merits of a 
possible merger of the two 
organizations. 

Berners-Lee, credited 
with inventing the Web and 
launching it in 1989, said 
that “setting up a website is 
like setting up a bookstore,” 
comparing his invention to 
the earlier launch of Project 
Gutenberg , the open source 
e-book project founded in 

1971. Berners-Lee went on 
to outline the development 
of the Web from its early 
users—“scientists, geeks, 
and people with lots of 
data”—to a “massive shift 
from static Web links to 
being a Web where every 
online page could be pro-
grammed like a computer.” 
Berners-Lee’s point is that 
the current Web standards 

have made it infinitely 
flexible and malleable 
in developing and dis-
playing content. 

W3C’s Open Web 
Platform fosters interop-
erability (the ability to 
run all kinds of content 
on all kinds of plat-
forms), he said, and “the 
kind of coding you see in 
e-books may also be 

used in cars, on screens of 
all kinds,” including vision-
ary, yet to be conceived of, 
technology that could turn 
the walls of a classroom or 
conference into screens 
that can display, say, the 
content on your smart-
watch or create nonlinear 
books and novels. “Print 
books will be here forever,” 
he said, but with Web tech-

nology, “people will be able 
to take them everywhere. 
This is challenging and 
exciting.”

Berners-Lee is a fascinat-
ing thinker and speaker, 
whose words often rush 
forward in clusters and col-

lide with one another in a 
linguistic chain collision 
as he works to get all his 
thoughts out as quickly as 
possible. But in an earlier 
one-on-one interview with 
PW, he was able to offer a 
clear version of his thoughts 
on creating one of the most 
important technology tools 
of the 20th century. 

Asked if had foreseen 
the changes that the Web 
would have on the world, 
he told PW, “Nobody could 
have expected today’s 
world [of technology]. The 
Web allows you to do any 
crazy idea and you’re only 
limited by your own creativ-
ity.” He said that publishing 
and collaboration were 
always part of his thinking 
when he invented the Web. 
“There is a universality on 
the Web. It can be used for 
any genre. You can browse; 
it’s flexible; it unleashes the 
shackles put on publishing 
by paper.”

Asked about the Web and 
the rise of self-publishing, 
he cited the bloggers and 
bulletin boards launched in 
the early days of the Web. 
“They were a big part of 
the Web, so empowering 
the individual was always 

How the Creator of the World Wide 
Web Sees the Future of Publishing

BEA Makes Chicago Return
After an absence of 12 years, BookExpo America is back in Chicago for 
its three-day run, May 11–13. The return to the Windy City has resulted 
in almost 1,000 more attendees from Illinois and a significant increase in 
attendance from other Midwest states, according to Brien McDonald, event 
director for BEA and BookCon. The consumer-oriented show, BookCon, will 
make its Chicago debut on May 14.
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Publishers Weekly’s Show Daily is produced each day during the 2016 BookExpo in Chicago.
The Show Daily press offi ce is in room W474-B. PW’s booth is #740. 
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Rebuck: technology ‘cuts two ways’
by terabytes of digital 
research and sophisticated 
insight tools that enable us to 
segment audiences by their 
passions and their literary 
tastes, to reach readers with 
the individuality of an email 
message, to constantly 
refresh and repackage the 
way books and backlists are 
managed and marketed,” 
she said.

She also observed a 
“concerning decline in 
authors’ revenues”, 
however, noting that only 
one in 10 writers today 
lived on writing income 
alone, and that half of all 
self-published authors 
earned less than $500 a 
year. She cited the 
“complexity of the modern 
world” facing today’s 
publishers and authors: 
squeezed margins across the 
whole supply chain, the lack 
of diversity in ebook 
distribution, price deflation, 
and competition from other 
media for readers’ time.

“The technology that has 
made it easier than ever to 
tell a story and get it out to 
the world cuts two ways,” 

In a tone-setting keynote 
delivered yesterday at the 
London Book Fair’s 
Quantum conference, writes 
Andrew Richard Albanese,  
Penguin Random House UK 
Chair Gail Rebuck told 
attendees that for all the 
“curious incidents” she had 
witnessed over her award-
winning publishing career–
from setting hot type at the 
London College of Printing, 
to the emergence of 
e-readers–books remained 
the “DNA of our 
civilisation, an unbroken 
line of stories, ideas and 
knowledge which essentially 
completes our relationship 
with all of humanity and 
with ourselves.”

In a sweeping, 20-minute 
talk, Rebuck–who 
tomorrow will receive the 
LBF Lifetime Achievement 
Award–noted a series of 
seismic shifts in the book 
business over the last two 
decades, and acknowledged 
both the potential–and the 
pitfalls–of technology.

“Today our job as 
publishers is made easier, and 
infinitely more sophisticated, 

Rebuck said. “It’s 
made it possible 
for a handful of 
authors to hit a 
global jackpot of 
unprecedented, 
Himalayan, 
proportions, 
while at the same 
time making it so 
much tougher for 
many authors to 
be seen or heard in the vast 
sea of information in which 
we now live.”

Rebuck cautioned 
publishers against framing 
digital and physical as 
“enemies”, insisting that 
“what matters is that readers 
are discovering and buying 
books, whatever the form of 
delivery”. She also highlighted 
the recent trend of YouTubers 
writing bestsellers, and the 
need to boldly pursue 
emerging talents.

“While we champion the 
long-form, we should also 
have the confidence to 
explore the alchemy that 
comes from young diverse 
writing talent, and explore 
collaborating with coders 
and technicians,” she said, 

while at the same time never 
allowing “the uniqueness of 
the author to degrade into 
the bleak functionality of a 
mere ‘content provider’.”
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