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Publishers Weekly

The Most Powerful Brand in the Business
With 150 years of history as a pioneer & leader, PW today is a global
publication providing unparalleled reach to an ardent audience of
industry professionals and devoted consumers around the globe.
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Special Supplements

Print & Digital Readers

9,000 Yearly Reviews
24/7 Breaking News
Influential Announcements
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Coverage
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Retail News & Bestsellers Lists
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PublishersWeekly.com
Always On

PublishersWeekly.com provides continuous access to millions of
monthly readers whenever and wherever they plug in. Tap the potential
of this powerful resource to connect, influence and create top-of-mind
awareness with a global audience on the go.
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Leading Targeted E-Newsletters
Go Direct. Get Results.

38%
PW DAILY

The most important news stories
sent daily in this newsletter for the
publishing industry

42K Subscribers

[Delivered every day M–F]

THE FANATIC
The insider’s guide to comics,
culture and graphic novels

47K Subscribers

[Delivered every other Wednesday]

GLOBAL RIGHTS REPORT:
PW DEALS
Coverage of international rights
deals, news and more

21K Subscribers

[Delivered every Saturday]

5.3%

Average Newsletter
Open Rate

Average Newsletter
Engagement

CHILDREN’S BOOKSHELF

TIP SHEET
For consumer and trade audiences,
a weekly wrap-up of the week’s top
stories, PW Picks and an on-sale
calendar with PW reviews

75K Subscribers

[Delivered every Friday]

SCHOOL & LIBRARY SPOTLIGHT

Providing a wealth of resources in both
trade and educational publishing for
educators and librarians

News coverage dedicated to
children’s and YA publishing

31K Subscribers

[Delivered every Tuesday &
Thursday]

PW PREVIEW FOR LIBRARIANS
A weekly newsletter packed with
bestsellers lists, top 10 PW picks
and forthcoming reviews

27K Subscribers

27K Subscribers

RELIGION BOOKLINE

PW MUST READS

Coverage of the vast category of
religion and spirituality publishing

Highlights of the week’s
publishing news

9K Subscribers

25K Subscribers

[Delivered every other Monday]

[Delivered every other Wednesday]

THE BOOKLIFE
REPORT

[Delivered every Friday]

[Delivered every Sunday]

News coverage and educational tips sent to the selfpublishing community

25K Subscribers [Delivered every Monday]

PW: Get More

Multiple Channels Mean More Opportunity
PW’s turnkey programs and integrated marketing solutions deliver engagement and
generate leads while marrying your message with PW’s authoritative editorial voice
for superior results and unbeatable campaigns.

WEBSITE & MOBILE
TAKEOVER
Dominate the competition. Be the sole
advertiser for a full 24 hours across the entire
site on every device.

TARGETED
SPONSORED
E-BLASTS

SPONSORED POSTS
Reach up to
» 158K Newsletter
Subscribers

» 80K Opt-in
Subscribers
» 32.5% Average Open
Rate
» 3.4% Average E-Blast
Click-Through Rate
» 12 Defined Lists. Countless Combinations.

» 32% Average
Newsletter Open Rate
» 5x the Engagement of
a Typical Display Ad

CUSTOM CONTENT
With print & digital versions reach up to
» 1M+ Social Media Followers
» 1M Online Readers
» 158K Newsletter Subscribers
» 64K Print & Digital Readers

Sponsored by National Geographic

INTO THE DEEP:

Spotlight on
Sylvia Earle
Sylvia Earle passes a barrel sponge as she explores outside Aquarius
laboratory. (Kip Evans Photography)

D

In Ocean: A Global Odyssey, the renowned
oceanographer and conservationist explores the
importance and abundance of the Earth’s ocean
and shows readers what they can do to help save it

ubbed "Her Deepness" by the
and is home to the greatest abundance
New Yorker and the New York
and diversity of life known to exist.”
Times, award-winning oceanEarle introduces readers to some of
ographer, conservationist, and
that vast variety, as well as to numerous
National Geographic explorer-in-residence
fellow scientists and ecological activists.
Sylvia Earle boasts an amazing list of
She also outlines ongoing threats to the
above- and below-water accomplishments,
marine environment. “Some are readily
including leading more than 100 marine
apparent, especially the
expeditions, captaining the first all-female
magnitude of the noxious
research team to live underwater, setting
things we put into the
several deep-sea records, and authoring
ocean and the magnitude
more than 190 scientific, technical, and
of the innocent life we take
popular publications. Her latest book,
out,” she says. “Less obviNational Geographic Ocean: A Global
ous but more important is
Odyssey, is a deep dive into the Earth’s
complacency about
many ocean realms, featuring scores of
degrading the systems that
Nat Geo’s always impressive images, illusunderpin our economy,
trations, and detailed maps, and the
health, security, and most
author’s lyrical and lively narration.
importantly, life itself.”
Earle likens Ocean to her own personal
A longtime advocate for
odyssey. “More has been learned about
conservation, Earle was
the ocean in my lifetime than during all of
named the very first “Hero
human history,” she says. “But at the same
of the Planet” by Time
time, more has been lost. I hope to inspire
magazine in 1998, and in 2009, she won
people to want to know more—and to litthe $1 million TED Prize, enabling her to
erally dive in, to see for themselves why
make a wish large enough to change the
the ocean matters to everyone, everyworld: “I wish you would use all means at
where, all of the time. Then, to do whatyour disposal—Film! Expeditions! The
ever they can to restore and protect the
web! New submarines!—to create a camplanet’s ‘blue heart.’ ”
paign to ignite public
Earle accomplishes
support for a global
that goal by tracing the
network of marine proevolution of the ocean,
tected areas.”
and how it has literally
She fulfilled that
shaped the Earth’s
wish with the founding
geography, chemistry,
of Mission Blue, an
and biology, while proorganization that’s built
viding an ecosystem for
a global alliance
humans, coast-dwelling From its land base a polar bear paddles up to six around ocean explorakilometers per hour through Arctic waters to hunt tion and finding and
creatures, and some
seals, propelled by large front paws. (Andy Mann)
200,000 discovered
preserving endangered
marine species. There’s no underestimating
marine areas, otherwise known as “hope
its importance. “The ocean,” Earle says,
spots.” “Natural areas notable for high
“drives climate and weather, generates
diversity and high threat are known as
most of the oxygen in the atmosphere,
‘hot spots,’ ” she says. “So, it seemed to me

that they should also be regarded as
‘hope spots’ when actions are taken to
protect them.”
The continuing effort has been a success, and recently it became the subject
of an acclaimed Netflix documentary,
Mission Blue. “It is inspiring to see local
champions and communities in 140 places
globally respond with
actions to help protect
the ocean,” she says,
“with many more in the
wings.”
When asked what
is one thing people
can do right now to
save the ocean, Earle
says, “Everyday
choices matter. What
you choose—to eat or
not, or wear or not,
times a few dozen or a
thousand or a billion—generates waves of
behavior that can change the world. If you
sing or have a way with words or math or
art or with animals or plants or people,
use the superpower that is yours alone
and share it generously to make a
difference.”
Ocean: A Global Odyssey also reminds
us how connected we are to each other
and to the planet. And that gives Earle hope.
“The response to the Covid-19 pandemic
demonstrated that people can swiftly
change their behavior when their lives are
threatened,” she says. “Our existence is
now on the line because of what we are
doing to alter the climate, the air we
breathe, the water we drink, and the fabric
of life—mostly in the sea—that has made
Earth the only hospitable place in an otherwise extremely hostile universe. Now
we know. Protect the living ocean as if
your life depends on it—because it does!”

PW Podcasts

When We Speak Readers Listen
PW’s sponsored podcasts are the ideal avenue to showcase fresh
talent, bold concepts and game-changing authors. Engage with our
most ardent fans and be heard.

3
5,000

Sponsored
Podcasts
Average Monthly
Listeners

ALL THE LATEST
TRENDS

KIDSCAST
Children’s, middle
grade and YA authors
and illustrators talk
process, craft and
characters and even
get a little personal.

LITCAST
In-depth interviews
with fiction and
nonfiction authors
shaping the literary
landscape.

FAITHCAST
Inspiration, wisdom
and coping
strategies from
authors of religious
and spiritual titles in
conversation with a
PW editor.
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