
Peter Usborne to receive The 
London Book Fair 

Lifetime Achievement Award 2015 
  
LONDON, 6 MARCH —The London Book Fair is pleased 
to announce that the twelfth annual Lifetime Achievement 
Award in International Publishing will be awarded to Peter 
Usborne, Founder and Managing Director of Usborne 
Publishing. 
  
Peter Usborne set up Usborne Publishing in 1973 and has 
made it one of the most successful children’s publishers in 
the world. With over 50 years of publishing experience, his 
contribution to the publishing world has been both broad 
and influential. He began his illustrious career in London, 
when as a trainee advertising executive; he started Private 
Eye in his lunch hour. Peter moved to BPC Publishing in 
1968 where he rose from Chairman’s Assistant to Publishing 
Director, before launching Usborne in 1972. 
  
At Usborne, Peter pioneered a new generation of 
entertaining, colourful and friendly non-fiction books for 
children. Usborne has published over 6,000 titles, with more 
than 2,600 of those currently in print, now including books 
for children of all ages from babies to young adults.  Usborne 
publishes in six languages – English, French, Italian, Dutch, 
Brazilian Portuguese and German – with a seventh imprint, 
Usborne Korea, to launch later in 2015. 
  
In 2014, Usborne won both IPG Children's Publisher and 
IPG Publisher of the Year Award. It was named The 
Bookseller Children’s Publisher of the Year in 2013. 
  
Peter is not only a key figure in the sphere of children’s 



publishing; he has also made huge personal commitments to 
the cause of improving children’s literacy worldwide. He is a 
patron for READ International, a charity that delivers quality 
books to schools in Tanzania, and has also set up the 
Usborne Foundation with his children, Nicola and Martin, to 
support initiatives to develop early literacy. In 2011, Peter 
was awarded an MBE for "services to the publishing 
industry". 
  
Peter Usborne said: 
“I’m thrilled and astonished about this award, particularly 
since this is I believe the first time it’s been given to a 
children’s publisher. Not surprisingly, I find this an 
appropriate reflection of the extraordinary growth of the 
children’s book industry, both in quality and importance, in 
the 40 years since I came into it. Being a children’s book 
publisher is enormous fun, endlessly interesting, extremely, 
though not unpleasantly, competitive, and a wholly 
satisfying extension of the outrageous privilege of becoming 
a parent. 
  
“Though this award is being given to me, it should really be 
awarded to my amazing staff, on whom I have been 
completely dependent all my life, and most of whom, I am 
very glad to say, stay and stay and stay with us. Children’s 
books have given me a life that I don’t think could have been 
bettered. Thanks to everyone who’s helped us along the 
way.” 
  
Dick Robinson, CEO, Scholastic Inc., said: 
“Peter Usborne has succeeded in building the Usborne 
brand into one with global recognition, known everywhere for 
clarity and accuracy of text and pictures. He has discovered 
and expanded new areas of the children’s book market, such 
as early childhood, flap books, sticker books, and 



entertaining, colourful non-fiction, and is now making 
successful inroads into novelty books and traditional fiction. 
He has also pioneered selling children’s books at home 
parties in the UK, US and Canada. And he has recruited and 
kept a very strong staff who focus consistently on quality and 
perfection. He has been an enormously successful business 
leader, has elevated the craft of publishing for children and 
achieved significant growth and profitability for Usborne. In 
all these ways, he deserves to be Publisher of the Year this 
year and for each year since he founded Usborne Publishing 
more than 40 years ago.” 
  
Hilary Murray-Hill, CEO, Hachette Children’s Group, 
said: 
“There can be few people in children's publishing more richly 
deserving of this recognition. Peter has pursued his own 
path and created an international business, and 
demonstrably trusted brand, founded on books of superlative 
and uniform design and production quality and editorial 
imagination. His personal and passionate commitment to 
fairness and the development of literacy, allied to a 
fundamental belief in the wide-ranging tastes and visual 
sense of children, has underpinned a long career. Peter is a 
loyal and principled man of outstanding commercial ability 
who has never lost his personal enthusiasm for publishing 
fantastic books for children. He has made a unique 
contribution to the industry and I am absolutely delighted that 
he has been recognised with this award.” 
  
David Roche, Non-Executive Chair, The London Book 
Fair, said: 
“Peter Usborne is a one-off. He has long been a leading 
figure in children’s publishing. As founder of Usborne he has 



created a much-loved brand which has introduced the joys of 
reading to millions of children worldwide. His pioneering 
methods have created a fantastic children’s publisher which 
continues to grow and grow. We are proud to be awarding to 
him The London Book Fair Lifetime Achievement Award for 
2015.” 
  
The London Book Fair’s Advisory Board, under the 
chairmanship of David Roche, Non-Executive Chair, The 
London Book Fair, voted for Peter Usborne from a shortlist 
of international publishing figures. 
  
The International Lifetime Achievement Award recognises 
an individual who has made a truly significant mark in the 
sphere of global publishing. It is open to publishers, agents, 
editors, scouts and anyone else involved in international 
publishing from any country in the world. Last year the 
award was presented to Deborah Rogers of Rogers, Coleridge 
& White. Previous recipients include 
Sonny Mehta of Alfred A. Knopf, Inc., Lord Weidenfeld, 
Weidenfeld and Nicolson, Christopher MacLehose, now of 
MacLehose Press, John Lyon of Little, Brown 
(posthumously), Lynette Owen of Pearson Education, Peter 
Mayer of The Overlook Press/ Duckworth Publishers, 
Drenka Willen, Houghton Mifflin Harcourt, Antoine 
Gallimard, Éditions Gallimard, Jorge Herralde of Editorial 
Anagrama and Michael Krüger of Hanser Verlag. 
  
The Lifetime Achievement Award in International Publishing 
will be presented at the International Excellence Awards, an 
invitation-only event on Tuesday 14 April 2015, 6.30pm in 
The Conference Centre, Olympia, London. 

-END- 
  
MEDIA ENQUIRIES: 



  
For further information about The London Book Fair 2015, 
please contact: Sam Layton at Midas Public Relations on 
0207 361 7860 or sam.layton@midaspr.co.uk 
  
NOTES TO EDITORS 
  
About The London Book Fair (LBF) 
The London Book Fair (LBF) is the global marketplace for 
rights negotiation and the sale and distribution of content 
across print, audio, TV, film and digital channels. Taking 
place every Spring in the world’s premier publishing and 
cultural capital, it is a unique opportunity to explore, 
understand and capitalise on the innovations shaping the 
publishing world of the future. LBF brings you direct access 
to customers, content and emerging markets. LBF 2015, the 
44th Fair, will take place from Tuesday 14-Thursday 16 April 
2015, Olympia London. LBF’s London Book and Screen 
Week will run for the second year, with the book fair as the 
pivotal three day event within a five day programme. London 
Book and Screen Week will open with LBF’s Publishing for 
Digital Minds Conference on Monday 13 April, the day before 
LBF opens. Mexico is Market Focus country in 2015, 
following Korea in 2014. In 2015 LBF’s charity of the year is 
Booktrust. 
For further information, please visit: 
www.londonbookfair.co.uk. 
  
THE LONDON BOOK FAIR LIFETIME 
ACHIEVEMENT AWARD IN INTERNATIONAL 
PUBLISHING 
The London Book Fair Lifetime Achievement Award in 
International Publishing celebrates an individual's career 
dedication to breaking down borders in international 
publishing. Anyone involved in international publishing, 



from any country in the world, can be nominated. The award 
is judged by The London Book Fair Advisory Board, made up 
of senior figures in the international publishing industry. 
  
PREVIOUS LIFETIME ACHIEVEMENT AWARD 
WINNERS: 
2014 - Deborah Rogers, Rogers, Coleridge & White, UK 
2013 - Michael Krüger, Hanser Verlag, Germany 
2012 - Jorge Herralde, Editions Anagrama, Spain 
2011 - Sonny Mehta, Alfred A. Knopf, Inc., US 
2010 - Antoine Gallimard, Éditions Gallimard, France 
2009 - Drenka Willen, Harcourt, USA 
2008 - Peter Mayer, Overlook Press and Duckworth, UK & 
USA 
2007 - Lord Weidenfeld, Weidenfeld & Nicolson, UK 
2006 - Christopher MacLehose, MacLehose Press, UK 
2005 - Lynette Owen, Pearson Education, UK 
2004 - John Lyons, Little,Brown, UK & USA 
  
About Reed Exhibitions Books & Publishing 
Reed Exhibitions Books & Publishing portfolio consists of six 
trade and public book fairs taking place in some of the most 
important and dynamic book markets in the world: Brazil, 
France, Japan, UK and USA. Bienal do Livro São Paulo, 
BookExpo America, eBooks, Salon du Livre, The London 
Book Fair and Tokyo International Book Fair, collectively 
attract over 770,000 participants and 2,600 primary 
exhibitors and rights centre table holders, interested in 
buying or selling intellectual property rights, buying, selling 
or specifying titles, discovering the latest trends in 
publishing, understanding new markets or meeting authors 
and discovering new titles. 
  
Working closely with professional bodies, trades associations 
and government departments, Reed Exhibitions Books & 



Publishing portfolio ensures that each and every event is 
targeted and relevant to the book and publishing industry’s 
needs. As a result many of Reed Exhibitions books and 
publishing events are leaders in their markets. 
  
About Reed Exhibitions 
Reed Exhibitions is the world’s leading events organizer, 
with over 500 events in 41 countries. In 2012 Reed brought 
together seven million active event participants from around 
the world generating billions of dollars in business. Today 
Reed events are held throughout the Americas, Europe, the 
Middle East, Asia Pacific and Africa and organized by 34 
fully staffed offices. Reed Exhibitions serves 44 industry 
sectors with trade and consumer events and is part of the 
Reed Elsevier Group, a world leading provider of 
professional information solutions. www.reedexpo.com 


